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Respected Sir/Madam, g

The Investor Education and Protection Fund Authority under Ministry of Corporate
Affairs is exploring the possibility of organising a campaign named TEPFA-NEVSA - Niveshak
Evam Vittiya Saksharta Abhiyan, in collaboration with the Ministry of Education This involves a

three month campaign. It also proposes involving NSS. The proposed Action Plan for Higher
Educational Institutions (HEISs) is attached herewith.

The objective of this campaign is to utilise the student community to spread the Investor
Awareness messages. Students community may act as a vehicle of change and propagate the
Investor Awareness Messages. The aim is to involve these young people, wherein, while acting as
catalyst, they will themselves learn the benefits and rise with a solid foundation for building

sound financial behaviour and to encourage their use of the Money.

The universities and their affiliated colleges/institutions are requested to take part in the
campaign for its grand success. : S ———
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To the Vice-Chancellors of all Universities
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Government of India
Ministry of Corporate Affairs

Investor education protection Fund Authority
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Niveshak Evam Vittiya Saksharta Abhiyan{ IEPFA-NEVSA)

in collaboration with Ministry of Education

£ CONCEPT :

IEPFA-Mandate :

Investor Education and Protection Fund (IEPF) was set up under Section of the
Companies Act, 2013 with the objective of promoting investor education, awareness, |
protection and to make refund of claim to the investors. IEPF Authority has been
constituted on 7% September, 2016 to administer the fund for Investor Education and
protection. The Fund isto be utilized in accordance with provisions of section 125 (3) of
the Companies Act, 2013 to make refunds of unclaimed dividends, matured deposits :
matured debentures and shares transferred to it etc. and to promote Investor Education
. Awareness and Protection. Since its inception on 7th September, 2016, the Investor |
Education and Protection Fund Authority {IEPFA) has consistently striven to execute Its ‘
mandate of promoting investors' awareness, education and protection.

2. Need for NEVSA : Niveshak Evam Vittiya Saksharta Abhiyaan

As per the National Strategy for F inancial Education, Governments have recognized that
financial education should start at school and that people should be. educated about
financial matters as early as possible in their lives . Truly so, Financial Education in high
schoo! and Colleges would teach students the basics of money management: budgeting,
saving, debt, investing and giving. That knowledge lays a foundation for students to
build strong money habits early on and avoid many of the mistakes that lead to lifelong
money struggles. '

A widely held research shows that when students learn about financial Education in
high schools and colleges, they learn to manage money better when they become
independent. Financial education is increasingly important, and nct just for investors, It
is becoming essential for the average family trying to decide how to balance its budget,
buy a home, fund the children's education and ensure an income when the parents
retire.
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Students should be taught that Having basic personal financial skills is one of the most
important things they can do to live a healthy, happy and secure life. The level of
understanding around the fundamentals of budgeting, saving debt and investing will
impact every part of their life atan early age.

The positives that come with having a financial education in high school and colleges
are updeniable, such as:

« Promotes good savings habits.

¢ Budgeting teaches awareness and responsibility.

o Understanding money management leads to financial health and positive
attitudes around money. Students’ attitudes around money can be instrumental
in shaping their character, plus promotes the desire to give back.

3. Objective of the Canpaign -

The objective of this Campaign is to utilise the student community {from high schools,
colleges and various institutions ) to spread the Investor Awareness messages .
Students community may act as a vehicle of change and prepagate the Investor
Awareness Messages. The aim is to provide involve these young people , wherein ,
while acting as a catalyst, they will themselves learn the benefits and rise with a solid
foundation for building sound financial behaviour and to encourage their use of the
Money

4. ActionPlan:

(i) TEPFA may launch athree (03) month Financial Literacy & Investor Education
Campaign , nationwide, in collaboration with Ministry of Education,

(i} 500 Institutions ( high school/Colleges/ Institutions) from 500 select cities in
Semi Urban furban areas can be identified by MoE for the said Campaign.

(iif) The.campaign can commence. from April 2021, when school re opens.

{iv) Ministry of Education.can identify.high schools, Colleges and Institutions for this
campaign . :

(v} Hon'tle Minister of Education and Hon'ble Minister/ MoS Corporate Affairs can
jointly flag off the Campaign through a virtual event/ Address.

(vi) A portal for the campaign can be created by MeE and IEPFA.

(vii) The students of selected high schoals, colleges , Central Universities and plethora
of higher educational institutions in the country can register themselves online
and pledge to act as engines of transformational change in Investor and financial
behaviour.
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(viil) Three-pronged approach can be adopted:

« Individual approach
« Institutional approach

s Arez approach

(a) Individual Approach- dissemination of messages, at the level of students ensuring
vigilant behaviour during saving and handling money matters, digital transactions,
purchase of books, payments to Canteens etc,

(i) Students can be advised to educate their parents/ siblings sdiscuss in per
groups, neighbours, domestic servants and people in- thelr immediate

surroundings.

(i)  The individual students contribution can also be ensured by asking them to
explain the benefits to at least 10 families in surroundings and submit an
essay.

(iii)  Each studentwill be given a badge with the logo of IEPFA and a message.

(b)Institutional ~ Approach- A small seminar/gathering/discussion/Debate
competition can be organised in the respective colleges/ Universities/institutions.

a. Poster competition with investor awareness messages can be organised in
the college/institutions.

b. A drawing painting competition can be organised at high school level
where in students can be asked to represent the messages of IEPFA
pictorially. Prizes can be given to best representation.

c. Slogan competition for Investor Awareness/messages can be organised.

{¢) The Area Approach-

« This can involve the NSS ( National Service Scheme ) volunteers of higher
Educational institutions. Each volunteer may be advised to adopt any one spat /
any one colony /market centre in each of the 500 citles an launch intercave
campaign with the use of flyers or any other easy form of communication to
spread the Investor Awareness messages sensitise all visitors about message
relating to digital frauds, investor frauds, Aadhaar Card related frauds etc.

« The NSS volunteer would be enrolling as NSS Student volunteers for IEPFA-
NEVSA Training of volunteers { in ToT mode) would be conducted initially to
familiarise/sensitise them with the Investor related messages.

o After acquiring the training, each NSS Student volunteers would train about 10
households, explain the DOs and Dont’s.

« Each NSS Volunteer would be given as student volunteer badge of IEPFA-NEVSA

3
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o NSS Volunteers would themselves upload picture, feedback reports and videos
ie. efforts of their restlts onte IEPFA-NEVSA website giving specific numbers
achieved.

The collaborative activities with MoE would involve the following:

(i) Identifying High Schodls / Colleges and Institution in 500 main citles of the
country for the campaign.

{if) Sending adviscries to varfous institutions for organsing individual
competitions.

(iif} Startinga portal IEPFA-NEVSA portal which would maintain a dashboard of

number of students, households, communities ete, sensitised about Investor
Awareness & financial literacy .

{iv) NSS volunteers and students of various Universities/ colleges/ Institutions
would be allowed to upload picfi&ré, mobile videcs of the activities
undettaken by the during the campaign.

6. Financial assistance for badges/ Caps ,creation and maintenance of portal

v 1EPFE, SA, t'_.;'; ﬁg organsing various competition in high
sc}‘lools ;’ celf&g&s Issuance of certificates to participants, cost towards
preparation of one page Flyers would be provided by IEPFA based on the
proposal to be received from MoE.

7. Since the JEPFA Mobile App would be on the floor, Students can use the
content of the App for Awareness activities. This would save the printing cost

for Brochures and pamphlet.

8. Institution / Colleges/ High schools with maximum registration and students
sentitiews may be given Cash prizes and Trophies.

e an "’““"&hmpetitxon, Drawing painting = competition, debate

com@eﬁhon, péster comperjﬁnn would receive prizes in national event

(Investors Day) (v1rtual/physita1 mode) organised by [EPFA in near future.

9,
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Mann ki Baat (21st October 2016)
Prime:Minister, Narendra Modi Urges

youth:to'create digital pay

Taking cue from PM's call, HRM
Prakash Javadekar decides to

launch a digital financial literacy
pregiat

e e e —




Recent experience in the country

s establish eé that moving to-

se«;@%e minimise or aimost
completely aveid the use of cash
for mesating their financial com-
mét ts would usher tremen-

be fits to the country by

Way d eliminating black money,
enhance tax compliance, in-
crease Government revenues for
development, eradicate coun-
terfeit currency, remove illegal
transactions and enhance value
of money held by the common
man. The Ministry of Human Re-
source Development recognised
this paramount interest of both
Government and citizens to
design and carry out a mega

{-India campaign towards
a digitally enabled, cash-
less economic system as it
would bring in transparency,
genuine economic growth and
eliminate forces threatening
national security. It is crucial for
the nation to digitally educate
and empower itself so that the
undiluted and full benefits of
growth accrue to the people at
large and bring about greater
social equity.
2. The Vittiya Saksharta Abhi-
yan (VISAKA] is a campaign that
was launched in mission mode
from 4th November, 2016, util-
ising the power & outreach
of the student community to
propagate the benefits of cash-

A b o sl s T o R PTG

thereby bringing about a trans-
formational change in the pay-
meants ecosystem. This campaign
has been atiempted in the 500
major cities of India wnere bulk
(nearly 80 percent) of the cash
transactions take place. The stu-
dents of educational institutions,
namely ITs, NITs, IITs, Central
Universities and the plethora of
higher educational institutions in
the country were the
engines of this
transfor-
ma-

tional

effort.

3. The approach adopted was
three pronged, namely, the
Individual Approach, the In-
stitutional Approach and the
Area Approach. The Individual
Approach, at the level of the.
students, apart from themselves
ensuring digital payments for
fees, purd}aw of books, canteen

3.

mhe ey sdurates and parcan-

ed their parents, neighbours,
domestic servants and people
in their immedizte surroundings

to utilise the digital modes most
appropriate to them by choos-
ing from pré-paid cards, AEPS,
USSD, UPIL, debit cards etc. The
student volunteers explained
both the benefits and also meth-
od of utilisation of digital medes
to their people. Focus of the
effort was for each student to
convert at least 10 families to
digital payment mode.

4. In the Institutional Approach,
the knowledge institutions

- themselves, worked towards

& converting their operations
to full digital mode for ail
receipts and payments in the
.organisation: This includes
 ‘fees, payment of wages, pay-
ments towards maintenance
& contracts. To add to this
drive towards creation of
“'ggsbfess campuses, the entire
“faculty & staff, were exhort-
ed, in their personal life, to
observe digital payment modes
for discharging all their financial
obligations.

5. The Ares f%p;zreachi witnessad
the NSS volunteers of higher ed-
ucational institutions adopting
one major market centre in each
of the 500 cities and launching
an intensive exercise to canvas
and convert gl shops & estab-
lishments into d]gz tally enabled

payment receivers.
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(i) Awareness generation, enrolling of
| student volunteers for VISAKA and
| identifying trainers far the volunteers

(1) Training of volunteers to first adopt
digital modes of payment and turn cash-
less themselves

(i) Student volunteers would select
ff about 10 households, explain various

modes of digital payments, convince
them of the ease and use of such meth-
ods and convert them into digital pay-
¥ ment users, They would upload results
of their efforts onto the website of VI-
SAKA, giving specific numbers achieved.

. India has the maximum potential to'§
dopt-digital modes of payment since it
. already in a technologically prepared |
rate with 100 crore plus Aadhear cards,
00 crore plus mobile phones and more
sar 100 crore savings bank accounts. It g
. easy to harness the network into & so- '
ially productive mission for bringing in |
reater transparency in the system and:
reater ease for the common man, since
dvanced enabling technologies like.
mart phone and internet are not even g
squired to turn-digital. '

(iv) Higher Educational Institutions
| would turn fully cashless before the
L end of the campaign period in terms
f of both receipts and payments. Apart
from fees, all other transactions relat-
ing to canteen, book store etc. would
| be placed on digital platform either
¥ through PoS machine installation, mo-
_bile wallets, USSD, debit cards, pre-paid
cards etc. All fees would be gradually

The  Ministry daunched the Vittiya
moved to onlihe transfer mode.

aksharta Abhifan (VISAKA) as @ mega
ampaign for digital awareness & spread: |
-om December 12, 2016 to January 12,
017. Subsequently it was extended by
nother month up to February 12, 2017.
he campaign consisted of the following
ompohents which wefe to be launched
nd executed by students and higher
ducation community throughout the
ountry:
¢

44~
sk

} v NSS volunteers of Universities and
colleges to adopt 8 market place in
the city and canvas digital payments to
both the customers as well as shop own-
ers, including minor vendors,
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Honourable Minister, HRD led
the campaign from the front
with huge personal effort and
activity. A series of activities were
launched and carried out by him,
which included:

(i On 29th November, 20186,
HRM conducted a detailed train-
ing programme on digital pay-
ments ab}ig‘*w%th NITI Ayog

(i) On 1st December, 2016, HRM

- addressed all Higher-Education-
- al Institutions in the country

through Video Conference and
launched the Vittiya Saksharta
Abhiyan. ol

(i)} HRM interacted personaily
with stu_d_ea“fs of IIT Chennal on

- 2nd December, 2016 and of Ra-

jmata Vijaya Raje Scindia Shasha-

“kiya Mahila Vidyalaya , Chindwara

on 3rd December 2016 andmade
presentations on digital pay-
ments.

{ivi On 8%%3'-@5{:5(1'1}:3@{{ 2046, HRM
addressed all State Secretaries of
Education through a Video Con-
ference regarding VISAKA and
subsequently briefed the media

“about VISAKA on 15th Decem-.

ber, 2016 and launched a bogk-
let containing details of various
digital modes of payments,

B O et L T v o 5 5 R
{v) On 20th December, 2016,

HRM made & presentation along
with bank officials in Pune on
both VISAKA and the different
digital modes of payments and
on 21st December 2016, HRM
handed over pre-paid cards
towards wage payment to his
domestic staff.

{(vi} On 27th Decerber, 2016,
HRM, along with Union Minister
Shri Venkeiah Naidu participated
in the SAMSKAAR programme &t
Nellore, Andhra Pradesh at Ak-
shara Vidyalaya where the theme
was VISAKA,

{vii} On 30th December, 2016,
HRM addressed students in Pune
at the ground opposite Savit-
ribai Phule PuneUniversity on
the theme of “ Cash to Cashless =
Society”

(viiiy Other places where HRM ad-
dressed students for sensitisation
under VISAKA are ‘ggvgen below:

¥
3rd .3:9.;}m.aryv.’?;i}'!7w
India Public school Dehradun
- Seminar on ‘Cashless Transac-
tions' and made presentation

5th January 2017

Hindu College, Delhi University,
New Delhi - Digital Financial Lit-
eracy Campaign




3th January 2017
‘inencial Literacy Campaign at
vianipal University

I18th January 2017
\ddress during Hackathon 2017
wvent.on Digital Financial Literacy

SovRTTmON of Fidin

o Wi Basice Davelep

{i) Publicity and cutreach
through Twitter and Facebook
was effectively carried out to
sensitise the student and teacher
community to in-turn carry the
digital financial literacy campaign
forward.

{%; Space was created on the
portal of the Ministry of HRD for
VISAKA and data on the num-
ber of student volunteers regis-
tered and their activities, views,
achievements etc. were capiured
online on a day t¢ day basis.

e e e,
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1, All ITs in India have turned
fully cashless and only digital
modes of payments are used
now for all receipt and payment
transactions

W MHRu | virdsiy

2. All liMs have turned 99 per-
cent cashless for all receipts and
payments, except for payments
to minor, unregistered vendors

5\ wuce e Deveiopmen!

3. All NITs have turned cashless
in receipt transactionsand al-

most all payments ; except minor
payments

The results under the VISAKA campaign can be summarised

as follows:

Total Number of student vol-
unteers who joined campaign

[355lakh

Total number of institutions

+3

ment

Number of families converted
to using digital modes of pay-

digital transactions

ghQ_pg WhiChhaVe‘turneth — =

Top 5 Universities in digital
conversion success

]Bhara‘thiareUmveTﬁs ity,

Coimbatore, Jamshedpur
Women's College, BIT,
Ranchi and Govt. College
of Com merce & & Business
Administratio

|Chandigarh




