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F.No. 18/1 0/NSS/RD-Pune/2023-24/ 11-766 

To, 

The Program Coordinators of 
(Maharashtra and Goa states) 

Dear Sir/ Madam, 

Subject: 100-Day Intensified Campaign on TB Elimination - reg 
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In reference to the Government of Indial Ministry of Youth Affairs and Sports/ 
Directorate of NSS, New Delhi letter F.No. P. - 32-1/NSS/DTE/2024/2574 dated 06h 
Decenber, 2024 (copy attached for reference) 

Government of India 

Ministry of Youth Affairs & Sports 
Regional Directorate of NSS, Pune 

(Maharashtra & Goa) 

2. I am to refer to the subject cited above and to inform you that Govt of Indial M/o 
Health and Family Welfare is committed to eliminating Tuberculosis (TB) from India 
through concerted and collaborated efforts. To fulfil the commitment of ensuring TB free 
India, a 100- Day Intensified Campaign on TB Elimination has been launched on 7th 
December 2024. This nationwide initiative is a crucial part of commitment to improve 
public health across the nation by eliminating TB through significant reduction in the 
incidence and mortality rates. 

3. This 100 days' intensified campaign will cover 347 selected high priority districts 
across 33 States/UTs (copy attached) and will involve a comprehensive strategy to 
mobilize resources, raise awareness and intensify actions against TB across all prioritized 
States/Districts. The campaign plan along with guidelines is also enclosed for reference. 

(a) 

By e-Mail 

Date: 09th December, 2024 

Your active participation and timely support in the upcoming nationwide initiative is 
crucial to improve public health across the country through reduction in the incidence and 

mortality rates of Tuberculosis. During the "100 Days Intensified Campaign" the following 
specific actions are to be carried out which is as follows: 

(b) 

Awareness generation of all staff on TB. 

(c) 

Display of IEC Materials (copy attached) in all major offices and institutions. 

Taking Ni-kshay Shapath (pledge) during the period from 27th January 2025 
to 02 February 2025 in al institutions. 

(d) Awareness generation through inclusion of TB-related messages in major 

à 0s, Gft HotfïEIg� REY, fIaITIR, Y YRRoo4. 'A' Hostel Block, College of Agriculture Campus, Shivajinagar, Pune 411005. 
Telefax : 020 -2553 3401 E mail : nssrcpune@gmail.com 

events and youth programmes. 



5 All program coordinators are also requested to issue necessary instructions to all 
NSS Units to carry out necessary activities as per the Action Points during the Campaign 
and a brief report/ relevant photos may kindly be shared with this office through email/ 
official whatsapp group. 

(e) 
institutions. 
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Encl: As above. 

Awareness generation messages on social media of the colleges/ 

Copy to: 

2. 

Yours faithfully, 

The Director, NSS, Ministry of Youth Affairs & Sports, Government of India, Shastri 
Bhavan, New Delhi-110 011 -for kind information please. 

(AJAY B. SHINDE) 
Regional Director-NSS 

The State NSS Oficers, State NSS Cel, Mumbai and Goa - for information please. 





IEC



Community Mobilization

Community awareness on camp 
location, timings and ease of health 

check-up. Special focus is on TB 
Symptomatic, vulnerable population 

even if asymptomatic

Create awareness

Encourage Health Seeking 
Behavior

CHO, MPW, ANM, 
ASHA, community 

volunteers
TB Champions, Local 

influencers
Congregation spot 

owners like industry 
owners

Local/ grassroots 
organizations like 

SHGs, clubs, mandals, 
etc

1. Outreach via Line List of 
vulnerable population

2. Door to door interactions

3. Information seeding with 
local community influencers

4. In-person interactions or 
WhatsApp dissemination by 
local influencers

1. In-person interactions

2. Telephone calls from 
outreach workers, volunteers

3. WhatsApp messages in 
local community groups and 
other social media apps/ 
channels

Who will do it? What is to be done? How it is to be done?

Encourage communities to visit Ni-
kshay Shivir by showcasing benefits of 

the setup 

Behavior

Reinforce

Reiterate camp offerings and 
individual symptoms through multiple 
modes [Door 2 Door, social media like 

WhatsApp msg, posters etc.]

etc local influencers

Block and District 
Health Team

1. Display of IEC material at 
high foot-fall locations, wall 
paintings, etc

2. Mid-media - Loudspeaker / 
Miking, street plays, cultural 
progs, etc

3. Local community 
organizations , NGOs, etc.

4. Interactions with local 
groups like youth clubs, SHGs, 
etc

1. Pasting posters at tea 
shops, community walls, etc.

2. Use of handheld 
megaphones & hiring 
rickshaws, hire local cultural 
troupes 

3. Dissemination via 
WhatsApp messages and 
other social media channels

4. Involve all community 
organizations, NGOs, clubs, 
SHGs, etc Back



Radio Jingles

Short Films
Posters, 

Pamphlets, 
hoardings, 
standees

Nukkad Nataks

Communication Plan

IEC

Editorial & 
Media 

Influencers

Social Media

standees

Branding on 
Mobile Medical 

Units, 
Buildings, 

Walls

Slogans & 
Messages



SOCIAL MEDIA DIGITAL 

IEC & Outdoor
Thematic Posters 7 
&    Outdoor – 2 Nos

RADIO 

CAMPAIGN 
JINGLE AND 

VIDEO1 Campaign Jingle, 1 
campaign video

Television 
Commercials
Audio Visuals 4  Nos

Overview of Creatives Planned

SOCIAL MEDIA DIGITAL 
OUTREACH

ON-GROUND 
ENGAGEMENT

COMMUNITY 
MOBILIZATION

INFLUENCER & 
BRAND 

COLLABORATION

RADIO 
OUTREACH 3 Static Approach, 3 Table 

Edit Approach with 
existing footage

4  No Thematic Jingle

Nukkad Natak

Advertisement 15 sec 
duration & Google Display 

Network

2  Activities

Event Branding, Camp 
Site Branding, Van 

Branding, Door to Door 
Outreach



Shortlisted Slogan

1.जन-जन का रखे ȯान, TB-Mukt भारत अिभयान |

2.सबको हाथ बटाना है; TB को िमटाना है |

3.सब होगें साथ, तो TB को दŐगे मात | 

4. पूरी है तैयारी, हर जान है ɗारी | 4. पूरी है तैयारी, हर जान है ɗारी | 

5.हर जान है ɗारी, चलो हो जाये टीबी पर भारी |

6. जांच, दवा और पौिʼक आहार - टीबी पर करेगा अंितम Ůहार ।

7.ना शमाŊना, ना घबराना, टीबी की जांच करवाना।

8.टीबी को Ɛों हœ छुपाना, अगर जीवन को हœ बचाना |



Branding



Thematic Posters
Preventive Treatment Anti Stigma 10 Symptoms



Thematic Posters
Nutrition Ni-Kshay Mitra



Thematic Posters
Early Detection Vulnerable groups



Wall Painting



Pamphlet / Hand Outs Standee



Ni-kshay Vahan

1. Standardized branding for the 
campaign

2. Route Map to cover all AAM in 
vulnerable areas – similar to 
Viksit Bharat campaign

Design and Implementation Reference 
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Viksit Bharat campaign
3. Services

• IEC
• X-ray
• Testing / Sample collection & 

transportation



Ni-kshay 
Vahan



Wall Art / Local Miking

Click here for the scratch



Branding

Panchayat Bhawan



Backdrop Template



Backdrop Template Without Date



Radio Jingles & Short Films

Radio Jingles Short Videos / Films

1. Early Detection

2. Nikshay Mitra & Nutrition

3. Anti-Stigma

1. Early Detection

2. Ni-kshay Mitra and Nutrition

3. Anti-Stigma3. Anti-Stigma

4. Vulnerable Population

3. Anti-Stigma

4. Vulnerable Population

5. Combined Video

6. Film showing PM Existing Clips

7. Film Showing PM Clip and Combined 

Video



Radio Jingle on Early Detection

Link: https://drive.google.com/file/d/185oBgtYDwf09eay271MKnqZvdl2W9ghE/view?usp=sharing



Radio Jingle on Ni-Kshay Mitra & Nutrition 

Link: https://drive.google.com/file/d/1msjHuBaw7FHPxgNG3kGpnC7FGTUbPijZ/view?usp=sharing



Radio Jingle on Anti Stigma

Link: https://drive.google.com/file/d/1FWHqG4wjQpqj4w2FkkMp5YtNe2C8mABf/view?usp=sharing



Radio Jingle on Vulnerable Groups 

Link: https://drive.google.com/file/d/1j17dZqh0_W_5uJzqoTp9zfSVAshOndJl/view?usp=sharing



Community Outreach: Broadcast and New Age Media Community Outreach with New age media

Youth Focused 
‘WhatsApp’ campaign

Disseminate 

Social media 
campaign

• promote early 

Social media 
influencer 
campaign

TB Varta

Conversations 

Leveraging Social media 

Disseminate 
community TB stories 
of hope, to normalize 
TB conversations & 
address stigma

• promote early 
testing

• attending the 
screening camp

To bust TB myths 
and promote 
health-seeking 
behavior

Conversations 
around TB to be 
broadcast on private 
and public media 
channels



Editorial Media Engagement (print, electronic, digital)

Target Audience: Journalist, Media Fraternity, indirectly the General Audience, Policy Makers.

Proposed media engagement interventions with support of ADG (PIB):

1. National Media Workshop just after the launch of campaign & Regional Media Workshops during the

campaign in Varanasi, Guwahati, Chennai / Bangalore

2. Friends against TB: Build a cadre of 10-12 journalists with State PIB &host regular meetings with this cadre

during the campaign to increased coverage on best performers

3. Sharing accurate information through factsheets and key achievements

4. Site visits: Exposure visits for media persons to district & community to showcase campaign activities and

beneficiary feedback.

5. Media Property: Weekly features, opinion articles, interviews, stories from the field, human interest stories

during the campaign.



Tuberculosis Fact Sheet / Summary of Achievements 

Click here for NTEP Summary of Achievement Docket Click Here for the Media Fact Sheet 



Digital TB Pledge



On Ground TB Pledge/Ni-kshay Shapath for Elected Representative & People

To be undertaken as a part of the Jan Bhagidari Calendar


